Curriculum Map



Course:  Marketing (updated June 2010)



Grade Level/Course:  10-12 
	Timeline
	Content
	Skills
	Iowa Core Skills
	Assessment

	September
	The evolution of marketing and its impact on society
The Basics of Marketing
Real world project 
Create and market new kid cereal along with box.
	Understand the need for marketing information.
Apply the 4 P’s of marketing to creating a cereal that will be marketing to 7-9 year old students.
Explain the concept of competition, price, productivity, & marketing strategies.

Identify factors affecting a business’s profit.

Analyze product information to identify product features and benefits.
	Communicate and work productively with others, incorporating different perspectives and cross cultural understanding, to increase innovation and the quality of work

Demonstrate leadership skills, integrity, ethical behavior, and social responsibility while collaborating to achieve common goals

Demonstrate productivity and accountability by meeting high expectations
	Worksheets, Tests, Quizzes
Rubrics

	October
	Real world project 
Snack Shack, an in-school entrepreneurship venture
Advertise using Adobe Photoshop


	Identify and research the target market.
In cooperation with foods class, choose treats to make and sell.

Problem-solve by team brainstorming

Market, sell product

Create signs using Adobe Photoshop
	Adapt to various roles and responsibilities and work flexibly in climates of ambiguity and changing priorities

Demonstrate creative thinking, construct knowledge, and develop innovative products and processes using technology

Uses appropriate content and conventions for purpose, audience, occasion, and context.
	Rubrics


	November
	Real world project 
Pizza Ranch

Economics in Marketing
	Work with Pizza Ranch manager to identify a marketing need and create a marketing plan
Create supply & demand curve
	Understand the role of scarcity and economic trade-offs

Understand human, cultural, and societal issues related to financial literacy, and practice legal and ethical behavior
	Worksheets, Tests, Quizzes

	December
	Customers’ motivation to buy
Real world project
Ebay or working with community business may be added to class, depending on time and class size.
	Understand steps of decision-making process.

Demonstrate understanding of emotional and logical motivations to buy.

	Understand how social status, social groups, social change and social institutions influence individual and group behaviors


	Tests/Quizzes

Research Paper - Legal subject of their choice--grade with rubric.
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